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At Synchrony, this is our business—and our 
commitment. As a leading provider of consumer 
financial services, we stand at the heart of American 
commerce and opportunity, partnering with 
businesses of all sizes to responsibly extend credit that 
opens doors, builds pathways and creates stronger 
financial futures for millions of Americans.

In 2025, we continued to advance this important 
mission—and our business—by partnering with large 
national brands and small and midsize businesses that 
power local economies at more than 500,000 partner 
locations.

Credit makes America work. It fuels business 
growth and empowers individuals and families to 
live better, more fulfilling lives. 

Dear Synchrony Stakeholders,
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Access to credit fuels economic participation, 
resilience and upward mobility. That’s why we continue 
to invest in new capabilities across financing products, 
point-of-sale integration, digital experiences and our 
in-house credit decisioning system that helps us say 
“yes” to more creditworthy Americans often 
overlooked by the traditional credit system.

Our more than 19,000 talented employees are the 
foundation of this success. Operating with discipline, 
accountability and purpose, they do work that matters. 
I am so proud of the role we play and the results our 
team has achieved, which helped us earn the #1 
ranking on the 2026 Best Companies to Work For® list, 
as recognized by Fortune and Great Place to Work®. 
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Our 2025 Financial Results: 
Earnings Growth,  Credit Discipline 
and Capital Strength

Synchrony delivered strong results in 2025 amidst 
evolving market conditions. We added more than 
20 million new accounts, engaged nearly 70 million 
existing customers and generated more than 
$182 billion in sales for our partners, merchants and 
providers.

We generated full-year net earnings of $3.6 billion, or 
$9.28 per diluted share, and a return on average assets 
of 3.0%, while at the same time improving our credit 
trajectory through disciplined underwriting and the 
effectiveness of prior credit actions. Our full-year net 
charge-off rate returned to our long-term target range 
of 5.5% to 6%. 

Synchrony's funding, capital and liquidity continued to 
provide a strong foundation for our business. Deposits 
in Synchrony Bank were $81.1 billion and comprised 
84% of our total funding at year-end, underscoring the 
strength and stability of our balance sheet.

Through strong execution and prudent capital 
management, we returned $3.3 billion to shareholders 
in 2025, including $2.9 billion in share repurchases and 
$427 million in common stock dividends, continuing 
our long history of capital returns and reflecting 
confidence in our strategy and long-term value 
creation opportunities.

These results demonstrate the durability of our 
business model, the power of our partnerships and the 
importance of responsible credit as a catalyst for 
growth and opportunity for millions of people. We are 
confident in our strategy to grow sustainably and 
produce attractive risk-adjusted returns, while 
providing value to our shareholders in the short- and 
long-term. 

Expanding Strategic Partnerships and 
Driving Sales Growth

During the year, we added or renewed more than 
75 partners, including two of our top five partners and 
seven of our top 20. This growth spanned national 
brands and local businesses alike, including Amazon, 

Competitive Advantage: 
Multi-Product Financing and 
Advanced Credit Decisioning

Our partners choose Synchrony for the breadth and 
flexibility of our financing solutions, our advanced 
technologies and integration capabilities, our credit 
decisioning approach and how seamlessly we bring 
these together.

Synchrony’s multi-product strategy continues to 
perform exceptionally well by providing partners the 
flexibility to offer the right solutions at the right time 
from private label and co-brand cards to promotional 
financing and buy now, pay later. These options offer 

American Eagle, Ashley HomeStores, Bob’s Discount 
Furniture, Polaris and OnePay with Walmart.

Our top five partners are renewed through 2030 and 
beyond, and 22 of our 25 largest partner programs, 
which represent 97% of total interest and fees from 
these programs, are renewed through 2028 or beyond. 
This reflects the trust our partners place in Synchrony 
and our ability to deliver compelling value for people 
and businesses.

That trust was reflected in one of our most significant 
milestones of the year: winning and launching the 
OnePay program with Walmart—in record time. This 
partnership showcases our ability to co-create 
innovative financial solutions, with Synchrony's credit 
capabilities seamlessly embedded and integrated into 
OnePay's digital ecosystem. Since its September debut, 
it has become the fastest-growing new program in our 
history, offering a compelling value proposition for 
Walmart customers.

We also extended our relationship with Amazon, the 
world’s largest online retailer, and expanded our 
offerings at PayPal by adding a physical PayPal credit 
card to our PayPal Credit portfolio. 

Additionally, we expanded our 45-year partnership with 
Lowe's, one of our largest and longest-standing 
partners, by acquiring their commercial co-branded 
portfolio. This addition complements our existing 
private label card relationship and extends Synchrony's 
reach into the professional contractor and business 
customer segments, a natural adjacency that leverages 
our expertise in home improvement financing while 
opening new avenues for growth.






































































































































































































































































































































































